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B.Com. 1st Sem

1.Financial Accounting:

-Understand and apply the fundamental principles of accounting to record and analyze
financial transactions.

- Prepare basic financial statements such as income statements, balance sheets, and cash
flow statements.

2. Principles of Business Management:

-Demonstrate knowledge of fundamental management principles and theories applicable
to various business scenarios.

- Develop skills in decision-making, planning, organizing, leading, and controlling within an
organizational context.

3. Math:
-Apply mathematical concepts and techniques to solve business-related problems.

- Analyze quantitative data using mathematical tools and techniques relevant to business
decision-making.

4. Computer:

-Acquire proficiency in using computer applications such as spreadsheets, databases, and
presentation software for business purposes.

- Develop skills in information retrieval, data analysis, and presentation using computer
technology.
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5. Microeconomics:

-Understand the basic principles of microeconomics and their applications in analyzing
individual economic agents' behavior.

- Analyze market structures, pricing strategies, and resource allocation decisions within a
microeconomic framework.

6. Business Communication:

-Develop effective written and oral communication skills necessary for business
environments.

- Apply communication strategies to convey information, ideas, and opinions clearly and
persuasively in various business contexts.

B.Com. 2nd Sem

1.Financial Accounting:

-Understand and apply the fundamental principles of accounting to record and analyze
financial transactions.

- Prepare basic financial statements such as income statements, balance sheets, and cash
flow statements.

2. Marketing:

-Understand marketing concepts, strategies, and techniques employed in product
development, pricing, promotion, and distribution.

-Analyze consumer behavior, market segmentation, and marketing research methods to
develop effective marketing plans.
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3. Math:
-Apply mathematical concepts and techniques to solve business-related problems.

- Analyze quantitative data using mathematical tools and techniques relevant to business
decision-making.

4. Computer:

-Acquire proficiency in using computer applications such as spreadsheets, databases, and
presentation software for business purposes.

- Develop skills in information retrieval, data analysis, and presentation using computer
technology.

5. Macroeconomics:

-Understand the basic principles of macroeconomics and their applications in analyzing
aggregate economic phenomena such as inflation, unemployment, and economic growth.

-Analyze macroeconomic policies, including fiscal and monetary policy, and their impacts
on the economy.

6. Business Environment of Haryana:

-Gain insights into the socio-economic, political, and cultural factors influencing business
operations in Haryana.

-Understand the regulatory framework, industrial policies, and investment opportunities
specific to the business environment of Haryana.
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B.Com. 3rd Sem

1. Corporate Accounting:

-Understand and apply advanced accounting principles and methods applicable to
corporate entities.

-Prepare consolidated financial statements, analyze financial performance, and interpret
accounting information for decision-making.

2. Business Statistics:
-Apply statistical methods and techniques to analyze and interpret business data.

- Use statistical software to perform data analysis, hypothesis testing, and forecasting in
business decision-making.

3. Indian Financial System:

-Understand the structure, functions, and regulatory framework of the Indian financial
system.

-Analyze financial markets, instruments, and institutions operating within the Indian
financial system.

4. Business Law:

-Acquire knowledge of legal principles and regulations governing business transactions
and commercial activities.

-Analyze legal issues related to contracts, partnerships, company law, and consumer
protection within a business context.
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5. Rural Marketing:
-Understand the unique characteristics and challenges of rural markets in India.

-Develop marketing strategies tailored to rural consumers, distribution channels, and
cultural dynamics.

6. Company Law:

-Gain insights into the legal framework governing the formation, management, and
dissolution of companies.

-Understand the rights, duties, and liabilities of shareholders, directors, and other
stakeholders in corporate governance.

B.Com. 4th Sem

1. Corporate Accounting: -Understand and apply advanced accounting principles and
methods applicable to corporate entities.

-Prepare consolidated financial statements, analyze financial performance, and interpret
accounting information for decision-making.

2. Business Statistics:
-Apply statistical methods and techniques to analyze and interpret business data.

- Use statistical software to perform data analysis, hypothesis testing, and forecasting in
business decision-making.

3. Company Law:

-Gain insights into the legal framework governing the formation, management, and
dissolution of companies.
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-Understand the rights, duties, and liabilities of shareholders, directors, and other
stakeholders in corporate governance

4. Advertising:
- Understand the principles and strategies of advertising in various media platforms.

- Develop creative advertising campaigns tailored to target audiences and marketing
objectives.

5. Tally:

- Acquire proficiency in using Tally software for accounting and financial management
purposes.

- Apply Tally functions to record financial transactions, generate reports, and analyze
financial data accurately.

6. Business Law:

-Acquire knowledge of legal principles and regulations governing business transactions
and commercial activities.

-Analyze legal issues related to contracts, partnerships, company law, and consumer
protection within a business context.

B.Com. 5th Sem

1. Cost Accounting:

- Understand cost concepts, methods, and techniques used in managerial decision-
making.

- Apply cost accounting principles to analyze product costs, pricing strategies, and
budgetary control.
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2. Income Tax:

- Understand the basic provisions of income tax laws applicable to individuals and
businesses.

- Prepare income tax returns, compute tax liabilities, and comply with tax filing
requirements.

3. Financial Management:

- Analyze financial statements, assess financial performance, and make strategic financial
decisions.

- Apply financial management techniques such as capital budgeting, cost of capital
estimation, and risk analysis.

4. GST:

- Understand the concepts, provisions, and compliance requirements of the Goods and
Services Tax (GST) regime in India.

- Compute GST liabilities, prepare GST returns, and comply with GST filing procedures.

5. Supply Chain Management:

- Understand the principles and practices of supply chain management in the context of
modern business operations.

- Analyze supply chain networks, optimize inventory management, and improve
operational efficiency.

6. Auditing:

- Understand the principles, standards, and procedures involved in auditing financial
statements.
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- Apply auditing techniques to assess internal controls, detect errors, and ensure
compliance with auditing standards.

B.Com. 6th Sem

1. Management Accounting:

- Understand the role of management accounting in strategic decision-making and
performance evaluation.

- Apply management accounting tools and techniques to analyze costs, make pricing
decisions, and formulate budgets.

2. Income Tax:

- Understand the basic provisions of income tax laws applicable to individuals and
businesses.

- Prepare income tax returns, compute tax liabilities, and comply with tax filing
requirements.

3. Business Environment:

- Gain insights into the global, national, and local business environments and their impact
on business operations.

- Analyze economic, political, social, and technological factors influencing business
decision-making.

4. Retail Management:

- Understand the principles and practices of retail management, including merchandising,
store operations, and customer service.
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- Develop retail strategies to enhance customer satisfaction, increase sales, and optimize

store performance.

5. Insurance:

- Understand the principles of insurance, types of insurance products, and risk

management strategies.

- Analyze insurance policies, assess risk exposures, and make informed decisions

regarding insurance coverage.

6. Human Resource Management:

developing talent within organizations.

- Understand the role of human resource management in attracting, retaining, and

- Apply HRM principles to recruitment, training, performance appraisal, and employee

relations processes.
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